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MESSAGE FROM OUR
EXECUTIVE CHAIRMAN & CEO
(102-14)

I am pleased to share Cushman & Wakefield’s Corporate Social Responsibility (CSR) Report, which
covers our environmental stewardship, commitment to diversity and inclusion, and governance
directives for 2018. This report aligns our firm’s strategy with five of the United Nations
Sustainable Development Goals (SDGs), which address global challenges and are considered the
blueprint to achieve a better and more sustainable future for all.
In 2018, we made significant progress on our CSR objectives:
• We committed to integrating the principles of the UN Global Compact into our business
practices, focusing on human rights, labor, environment and anti-corruption.
• We were again named an ENERGY STAR® Partner of the Year by the U.S. Environmental
Protection Agency.
• We improved our operational efficiency, reducing global greenhouse gas emissions 26% per
$1 billion of revenue between 2017 and 2018.
• We continued to build a more diverse and inclusive workplace: 65% of managers hired in
the U.S. were diverse, women represented 42% of new hires globally, and women comprised
40% of our external Board of Directors.
• And, we were recognized again as a best place to work by Forbes.
In addition to these achievements, 2018 was an outstanding year for our company with strong
financial performance as we continued to build an integrated global services platform that
delivers the best outcomes for clients. After more than a century of private ownership, Cushman &
Wakefield successfully listed on the New York Stock Exchange as a publicly-traded company. This
transition had a transformative impact on our firm, creating a robust financial position with over
$1.7 billion in available liquidity.
By all measures, 2018 was a very special year for Cushman & Wakefield. While we continue to
make strong progress against our operational and financial goals, we remain equally committed to
corporate citizenship. I’m proud that through this period of sustained growth we’ve remained true
to our values as a company – operating with integrity and rigid ethical standards. I invite you to
continue reading our 2018 CSR Report to learn more about our progress and milestones.

Brett White
Executive Chairman & CEO
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ABOUT CUSHMAN & WAKEFIELD
(102-1, 102-2, 102-3, 102-4, 102-5, 102-6, 102-7, 102-10)

BY THE NUMBERS
Cushman & Wakefield (NYSE: CWK) is a leading
global real estate services firm, headquartered in
Chicago, that delivers exceptional value for real estate
occupiers and owners. As one of the largest global
real estate services firms, we have approximately
51,000 employees in 400 offices and 70 countries.
In 2018, Cushman & Wakefield generated revenue of
$8.2 billion across core services of Property, facilities
and project management, Leasing, Capital markets,
Valuation and other services.

“Traditionally, when a company goes public,
the ringing of the Opening Bell at the New
York Stock Exchange is reserved for seniorlevel executives. Instead, Cushman &
Wakefield, true to our values, put our diverse
talent from around the world on the bell
podium to represent our core value that our
people truly drive our success and continue to
push the boundaries to discover what’s next.”
John Forrester
President

After more than a century of private ownership,
Cushman & Wakefield transitioned to a publicly
traded company in August 2018.

3.6B

$8.2B*

SQUARE FEET
MANAGED

2018 REVENUE

(approx.)

*USD

400

OFFICES
(approx.)
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51,000

EMPLOYEES

70

COUNTRIES
(approx.)

OUR SERVICES
Cushman & Wakefield focuses on meeting
the increasing demands of our clients
through a comprehensive offering of
services including Property, facilities and
project management, Leasing, Capital
markets, Valuation and other services.
Beyond buildings, we engage with clients,
providing research and insights that can
help inform their real estate decisions, while
enabling clients to become more energy
efficient and sustainable. Fueled by ideas,
expertise, and dedication across borders
and beyond service lines, we create real
estate solutions to prepare our clients for
what’s next.

INDUSTRIES & SPECIALTIES
Airports

Global Supply Chain

Net Lease Investment

Automotive

Government

Not-for-Profit

Banking/Financial

Healthcare

Ports & Intermodal

Build-to-Suit

Hospitality

Rail

Data Centers

Industrial

Retail

eCommerce

Land

Technology

Education

Legal/Professional

Third-Party Logistics (3PL)

Energy (oil & gas)

Life Sciences/Pharma

Food & Beverage

Multifamily
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GOVERNANCE
(102-18)

Our Board of Directors is comprised of 10 Directors, nine of whom are independent. Our
Board of Directors has three committees: the Nominating & Governance Committee,
the Compensation Committee and the Audit Committee. All of the committees share
responsibility for environmental, social and governance decision-making (where relevant).

STAKEHOLDER ENGAGEMENT
(102-40, 102-42, 102-43, 102-44)

Our stakeholders trust and rely upon us. We strive to maintain this standing and know that
the success of our business depends on the quality of the relationships we forge inside
and outside of our organization. We define stakeholders as those individuals, groups or
organizations who can influence or are affected by our business activities. They include
shareholders, clients, employees, suppliers, industry associations, competitors, communities,
governmental organizations, media and more.
We interact with key stakeholder groups throughout the year in a number of ways, including
quarterly earnings calls, town halls, client and employee satisfaction surveys, employee
intranet and industry events.
Our key stakeholder groups are those who influence our business directly and whose
broader expectations of Cushman & Wakefield inform our CSR strategy.
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KEY GROUPS

THEIR EXPECTATIONS

OUR RESPONSE

EMPLOYEES

Our employees expect a friendly,
productive and supportive
workplace, competitive benefits,
opportunities to deliver at their
best, and to grow and develop.

We provide an inclusive, empowering
workplace. See the section “Valuing
Our People.”

CLIENTS

Our clients want to be at the
center of what’s next. They look
to us for advanced, effective
solutions to all their commercial
real estate needs, and to provide
outstanding service.

We provide innovative, leading-edge
solutions for all our client needs. See
the section “Creating the Future of
Real Estate.”

SHAREHOLDERS

Our shareholders expect Cushman
& Wakefield to deliver long-term
value creation, not only through
financial performance, but also
through corporate citizenship and
environmental stewardship.

Throughout the year, we regularly
communicate directly or indirectly
with our shareholders on our financial
and non-financial performance.
See the section “The Environment
Benefits” and “Working with
Integrity.”

SUPPLIERS AND
VENDORS

As our partners, our suppliers
and vendors look for positive,
long-term fair dealing, and
opportunities to perform their
best work.

We engage with a diverse range of
suppliers, forming positive partnership
relationships over time. See the
section on “Ensuring Ethical Supplier
Relationships.”

COMMUNITIES
AND THE
ENVIRONMENT

Local communities rely on
Cushman & Wakefield to consider
their quality of life, now and
in the future, while delivering
environmentally sustainable real
estate solutions and playing a role
in enhancing community life.

We engage with communities and
contribute to improving the quality of
life. We are a positive steward of the
environment and conserve resources
where we can. See our sections
“Promoting Community Solidarity”
and “Committing to Environmental
Stewardship.”
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WHAT WE BELIEVE
(102-16)

We believe deep local and global insight creates
significant value for our clients.
We believe diversity in our organization,
supported by an inclusive culture, inspires our
people to innovate and deliver better results for
our clients.
We believe that every touch point is an
opportunity to deliver an exceptional experience
for our clients.
We believe in setting the highest standards
for ethical conduct, mutual respect and
sustainability.
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AWARDS & RECOGNITION

America’s Best
Employers
Forbes

Euromoney’s Top Real
Estate Services Firm
Global, North America,
Central and Eastern
Europe, Asia and China

ENERGY STAR® Partner
of the Year Sustained
Excellence Award
U.S. Environmental
Protection Agency

IAOP’s The Global
Outsourcing 100®

Top 2 Commercial Real
Estate Brand
The Lipsey Company

Corporate Culture of
Safety Award
National Safety Council

International Ethics
Standards (IES) Coalition,
Business Supporter

Property Management
Company of the Year
Central & Eastern European
Real Estate Quality Awards

#2 Property Management
& Brokerage
Commercial Property
Executive

#3 U.S. Investment Sales
Real Estate Alert

Military Friendly®
Company Silver Award

Awarded 4 TOBY® Awards
For buildings around
the globe
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CSR HIGHLIGHTS 2018
Participation

in the United Nations
Global Compact from 2018

Women in our
business in 2018:
of new hires globally

>2,700

of Board of Directors

research publications to help
our clients understand what’s next

Smart Building
and Green Finance

$

New services platform launched to
help our clients gain from going green

International Green Apple
Award for Environmental
Best Practice

65%

of management hires in
the U.S. were diverse

92%

of global employees said they feel
they belong at Cushman & Wakefield,
according to our global employee
engagement survey

for Cushman & Wakefield EMEA

Approx.

60MSF

LEED-certified space supported
at our clients’ facilities to date

2

Cushman & Wakefield offices certified
to the WELL Building Standard

26%

reduction in global GHG emissions
(Scope 1 & 2) per $billion revenue
between 2017 and 2018

>$43M

spend with more than 8,600
certified diversity suppliers in the U.S.

Cushman & Wakefield employees
on the rooftop space at our
Chicago headquarters
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EVERYBODY BENEFITS
DEFINING OUR CSR PRIORITIES
(102-12, 102-47)

As one of the top three global commercial real estate firms, we recognize we have
the opportunity to create an impact when it comes to our CSR efforts – from our own
employees to our clients to the environment and the communities we live and work in.
Everybody benefits.
Not only are we helping shape markets and enhancing the way people live and work, we
are helping define what’s next. In selecting our CSR priorities, we take into account our
understanding of global trends and social challenges, the expectations of our primary
stakeholders and the core competencies and strategy of our business. Upon analyzing all
of these aspects and factoring in the UN global agenda for 2030, our list of ten priority
impacts was approved by our management in 2017 and then reaffirmed through internal
discussion in 2018.

Our top ten CSR priorities
>> Creating the future of real estate
>> Adding sustainable value in real estate
>> Enhancing the way people live and work
>> Revitalizing urban centers
>> Valuing our people
>> Innovating through diversity & inclusion (D&I)
>> Promoting community solidarity
>> Committing to environmental stewardship
>> Ensuring ethical supplier relationships
>> Upholding compliance, ethics and anti-corruption

UN SUSTAINABLE DEVELOPMENT GOALS (SDGs)
In developing our CSR priorities, we also considered the UN global agenda for 2030 in
the form of the Sustainable Development Goals (SDGs), adopted by the United Nations
in 2015. The 2030 Agenda is an overarching global plan of action for people, planet and
prosperity, with 17 SDGs and 169 associated targets at its core. While many of the goals
address the actions and intentions of governments, business has a significant role to play in
driving action to achieve the goals. Cushman & Wakefield recognizes five SDGs that have
the most material relevance to our business and where we can make the greatest relative
contribution.
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SDG

DESCRIPTION

READ MORE IN THESE SECTIONS

Ensure healthy lives and promote
wellbeing for all at all ages

Engaging with employees on wellness and
workplace safety
Enhancing the way people live and work

Promote sustained, inclusive and
sustainable economic growth, full
and productive employment and
decent work for all

Valuing our people

Build resilient infrastructure,
promote inclusive and sustainable
industrialization and foster
innovation

Adding sustainable value in real estate

Make cities and human settlements
inclusive, safe, resilient and
sustainable

Revitalizing urban centers

Take urgent action to combat
climate change and its impacts

Adding sustainable value in real estate

Managing an ethical supply base

Adding sustainable value in real estate

Committing to environmental stewardship

UNITED NATIONS GLOBAL COMPACT PARTICIPANT
In October 2018, Cushman & Wakefield became a participant of the United
Nations Global Compact, which is a non-binding pact to encourage businesses
worldwide to adopt sustainable and socially responsible policies, and to report
on their implementation. The UN Global Compact is a principle-based framework
for businesses, stating ten principles in the areas of human rights, labor, the
environment and anti-corruption. Under the Global Compact, companies are
brought together with UN agencies, labor groups and civil society. More than
12,000 participants of the UN Global Compact are located in more than 160
countries worldwide and represent nearly every sector and company size.
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OUR CLIENTS BENEFIT
CREATING THE FUTURE OF REAL ESTATE
(203-2)

Commercial real estate is a constantly changing landscape, with new demographics,
trends, technologies and work preferences disrupting traditional approaches to real
estate in many cities. As one of the top global commercial real estate firms, we have
made it our mission to not only respond on these dynamics, but to help shape,
anticipate and embrace the trends disrupting our industry to put our clients at the
center of what’s next.
In this section, we share some of the ways in which we made a difference in
the past year for our clients and for all the people who work and live in the
buildings we engage with on behalf of our clients.

INVESTING IN THE FUTURE OF REAL ESTATE
THROUGH RESEARCH
Cushman & Wakefield’s research teams around the world
produce timely insights, market briefings and webinars that
cover emerging trends and developments in the industry and
economy. In 2018, we continued to enhance our research
coverage of impactful topics by publishing more than 2,700
research publications, which are readily accessible on our
website.
We also released Vol. 1 of The Edge Magazine,
Cushman & Wakefield’s global publication featuring
innovative thought leadership on the latest trends
impacting real estate occupiers and investors,
authored by our own subject matter experts.
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TOP 2018 CUSHMAN & WAKEFIELD RESEARCH

Coworking 2018: The Flexible
Workplace Evolves
What once seemed like a fad –
coworking is here to stay, and we’ve
closely tracked its evolution and impact
on commercial real estate.

Space Matters: Key Office Trends and
Metrics for U.S. Occupiers
This signature report explores the alignment
of real estate and business strategy in
driving several critical trends that impact
how space is designed and utilized.

Global Investment Atlas 2018
The Global Investment Atlas 2018
reviews international investment
patterns and anticipates market
performance for the year ahead.

U.S. Macro Forecast: Entering the Boom Phase
Our chief economist analyzes the economic
backdrop related to office, industrial, retail and
commercial property markets in the Macro
Forecast report.

Tech Cities 2.0
Tech Cities 2.0 demonstrates that markets
where tech accounts for a significant portion
of the local economy experience more rent
growth and larger property value increases.

Winning in Growth Cities
Winning in Growth Cities is an annual
report that examines global commercial
real estate investment activity, assessing
cities by their success at attracting capital.

KEEPING OCCUPIERS AND INVESTORS ON THE EDGE OF WHAT’S NEXT
t and
Continual improvemen
adaptation
a “let’s stick

Urban farming
takes root in CRE
A new trend is taking root in
commercial real estate that has
the potential to positively impact
millions across the globe: urban
farming.

In the U.S.,
produce travels
on average 1,500
miles from farm
to plate.

42 THE EDGE

Most people associate urban farming
with rooftop
gardens. While these are proliferating
in larger
numbers, they are only a small
part of the trend.
Developers and landlords are
increasingly seeking
to be eco-friendly and provide
greater amenities
of residents –
their
whether they be apartment
markets, thetorise
In dense urban
opportunity
office workers or restaurants seeking
creates andwellers,
are controlled
their
indoor cropping
Because these
obsolete
easily accessible farm-to-fork
to reuseown
cropping
food chain.
for urban planners
environments, indoor
while reaping the
need to use pesticides
industrial buildings
operations don’t
on
local reliance
Using hydroponic
for another
(the method of growing plants
benefits of reduced
or herbicides, solving
and the
chain
without
Instead of soil,
soil using water solvent), aeroponic
traditional distribution
ecological challenge.
made
far away.
goods from
(the
in re-usable cloth
process of growing plants in an
need to import
air or mist
plants are grown
infrastructure,
and instead of
strain on environment,
originally designed by NASA)
This means less
from recycled plastic,
and
local
rely on specialized
rigs clogging
aquaponic (ecosystems that support
with fewer big
sunlight, operations
to
both plants
This also helps
and fish) technology and LED
highways.
LED lighting systems.
lighting systems,
footprints.
urban farming operations create
reduce energy
controlled
movement is hardly
environments that can potentially
The indoor cropping
boost food
of technologies
ecological benefit
production massively while simultaneously
monolithic. A range
Perhaps their greatest
reducing
others are being
of food miles. On
the negative
already exist and
is in the reduction
U.S., produce travels
created.
ecological
average, in the
farm to plate. This,
impacts of
in
1,500 miles from
Farming within
see an opportunity
freshness as many
Some operations
of course, impacts
agriculture. is
the
controlled
and taste along
Though this concept
rooftop farms.
foods lose nutrients
Urban farms
farming
negative
hold
rise of rooftop
has profoundly
environments
in its infancy, the
way, but it also
the power
create
gas
to new
potentially
of greenhouse
capabilities could
impacts in terms
of urban means that food
insulate
farming
owners
for the
farming operations
revenue streams
emissions. Urban
operations from
producers no longer
for extensive
properties.
eliminate the need
to
the impacts of
with the ability
need arable soil,
distribution chains
climate change,
to the end consumer.
grow crops close
perfect weather or
shifting weather
even sunlight.
patterns and/or
drought.

40 THE EDGE

Urban Farming Takes Root in CRE
Our research illustrates how urban farming is a
great solution for developers and landlords who
are increasingly seeking to be eco-friendly.

can often fall into
The building industry
to the static
mentality. Contrary
with what works”
building rating
approach, green
‘tried and true’
flexible and
designed to be
and best
systems are inherently
to the latest technologies
dynamic – adapting
the bar through
continuing to raise
practices while
for continual
rigor. The need
increased technical
Version 4 as well
brought us LEED
improvement has
relatively new
2, while spawning
as WELL Version
Fitwel and Reset.
systems such as
we can help to
predict the future,
While we can’t
project teams should
The question that
make it better.
“how can we
we certify?” but
address isn’t “should
in sustainability
practices outlined
best
the
that
leverage
to create buildings
and wellness frameworks
enhancing
consumption while
minimize resource
beauty of
wellbeing?” The
human health and
and Fitwel is that
as LEED, WELL
such
frameworks
not just those
to benefit all projects,
they are designed
the wall.
with a plaque on

to
put the concepts
It’s up to us to
for
a better future
practice, creating
our planet.
our people and

What’s the value of
building certifications
beyond certifying
buildings?
As sustainability and wellness
certifications gain momentum,
the question often
becomes “To certify, or not to
certify?” – but this binary approach
misses the true
intent of these systems. The focus
should not be on chasing points,
but building
upon the strategies outlined in
these building standards to create
healthier and
more environmentally-friendly
workplaces. Certification is not
just about the
plaque – it’s about the process.
Regardless of whether formal
certification is
pursued, every project can and
should borrow ideas and strategies
from leading
sustainability and wellness frameworks
B LEED
to create a better built environment.
Energy and
By
the extensive research that goes
Leadership inleveraging
into developing each credit or
Design
feature,
project
teams can pursue proven, data-driven
Environmental
strategies that reduce impact
of the mostwhile promoting
on the
environment
(LEED) is one
health and wellbeing for occupants.
building
popular green
certification programs

used worldwide.

The Cushman & Wakefield

Global
B WELL
Headquarters in Chicago is a
The WELL Building
WELL Certified™ project and
Standard™ (WELL)
in
marries best practices achieved Silver level
certification.
design and construction
with evidence-based
medical and scientific
the
research – harnessing
as a
built environment
human
vehicle to support DESPINA KATSIKAKIS
International Partner
health and wellbeing.

Head of Occupier Business Performance

despina.katsikakis@cushwake.com

B FITWEL
Fitwel is a building
ALEXANDER SPILGER
certification system
Senior Vice President

that optimizes buildings
Sustainability, Global Occupier
Services
by
to support health,alex.spilger@cushwake.com
focusing on a scorecard
and
rating of design
GERDA
to STELPSTRA
operational strategies
Associate
Partner
range of
address the broad
Workplace Strategy, EMEA
and risks
health behaviorsgerda.stelpstra@cushwake.com
that impact occupants.
11
ALLISON KIM

Vice President, Sustainability
& Wellness Services

allison.kim@cushwake.com
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THE EDGE

What’s the Value of Building Certifications
Beyond Certifying Buildings?
Certification is not just about the plaque –
it’s about the process.
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CUSHMAN & WAKEFIELD BECOMES FOUNDING ANCHOR
PARTNER OF PLUG AND PLAY’S REAL ESTATE AND
CONSTRUCTION VERTICAL
Cushman & Wakefield is committed to driving
innovation in real estate through a network of
technology partnerships.

PropTech, short for Property Technology,
refers to the myriad of startups and

In 2018, Cushman & Wakefield announced

technologies cropping up in the real

its partnership with Plug and Play, a global

estate industry. In essence, PropTech is

innovation and startup accelerator platform.

innovation developed for the real estate

As a founding anchor partner for the Plug

industry and it is an essential element to

and Play Real Estate & Construction program,

help solve challenges and drive change.

we work with Plug and Play startups to help
advance innovation and create new value
through technology for real estate owners and
occupiers at every stage of the real estate and
commercial property process.
By placing bets with early-stage PropTech
companies, later-stage technology
investments and thought leaders in both
CRE and technology, Cushman & Wakefield
is well-positioned to capitalize on PropTech
developments and to anticipate trends as they
start.
Established in 2006, Plug and Play is a global
innovation platform, headquartered in Silicon
Valley. It brings together the best startups
and the biggest corporations around the
world through industry-specific accelerator
programs. For more information, visit
www.plugandplaytechcenter.com.
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“We view technology as an opportunity
to leverage our global platform to drive
client value. A diversity of partnerships has
allowed Cushman & Wakefield to access
tremendous opportunities to find creative,
technologically-driven solutions that apply
to our clients and their needs.”
Adam Stanley
CIO and Chief Digital Officer

ENGAGING WITH INDUSTRY ASSOCIATIONS TO
HELP SHAPE THE FUTURE OF REAL ESTATE
(102-13)

APPA – Leadership in Educational Facilities
BBP - Better Buildings Partnership (UK)
Built Environment Technology Association (BETA)
Building Decarbonization Coalition
Building Owners and Managers Association (BOMA)
Center for Active Design
Commercial Real Estate Women (CREW) Network
CoreNet Global
Green Building Councils (internationally)
Institute of Real Estate Management (IREM)
International Association of Outsourcing Professionals (IAOP)
International Facility Management Association (IFMA™)
International Living Future Institute
International WELL Building Institute™
Real Estate Developers’ Association of Singapore (REDAS)
Royal Institution of Chartered Surveyors (RICS)
Trascent
Urban Green Council Monthly Programs Committee (New York City)
Urban Land Institute (ULI)
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ENGAGING IN DEBATE ON THE
FUTURE OF BUILDINGS
We frequently take part in events to advance
awareness and knowledge around the future of
real estate. In 2018, C&W Services Singapore,
the facilities & engineering arm of Cushman
& Wakefield Singapore, partnered with the
Singapore Green Building Council to organize
a conference, The Future of Buildings, that
brought together industry leaders advocating
sustainability in the built environment. From

ADDING SUSTAINABLE VALUE
IN REAL ESTATE
The built environment accounts for more than
40% of global energy consumption and for

carbon neutrality and placemaking in green
buildings, to energy efficiency retrofitting, the
conference was an opportunity to connect with
the community and share our vision of what’s
next in real estate.

approximately one-third of the world’s carbon
emissions. With this in mind, we aspire to
help mitigate the effects of climate change
by continuing to advocate for sustainability
practice in construction and building
occupancy throughout our markets. This is

Placemaking is a concept that refers to the
role of buildings, public places, infrastructure
and technology in creating a space that
encourages community participation.

not a hard sell these days – the majority of our
clients are already on their own sustainability
journey. Green building and sustainable
building management are key elements in their
journey, and they seek us as a trusted partner
to support this transformation.
In 2018, as part of our commitment to
sustainable building, we launched our new
Smart Building and Green Finance services
platform. The platform evaluates property
value, enhances energy conservation and
emission reduction, lowers financing and
operating costs, and increases the overall
return on investment, enabling our clients to
achieve environmental goals while benefiting
from financial gains.
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“Successful placemaking generates vibrancy
and builds a sense of community that leads
to engagement, creativity, wellness and
collaboration. If places can be attractive and
vibrant and also yield real commercial and
economic benefits for businesses, developers
and owners, it is increasingly clear that
placemaking should be an integral part of
any real estate enhancement strategy.”
Jun Sochi, Managing Director
C&W Services, Singapore

To date, we’ve
supported approx.

60 MSF
of LEED-certified space at
our clients’ facilities

EMBEDDING SUSTAINABLE
PRACTICES IN SINGAPORE
French multinational company Schneider
Electric planned to convert an existing ninestory, 20-year-old building into a new regional
headquarters in Singapore, targeting a green
and sustainable facility. To help realize this
objective, our Project and Development
Services team in Singapore helped transform

HELPING CLIENTS GO GREEN

the building’s office spaces, delivering an

We work with leading standards, such as the

efficient equipment and smart controls – all

U.S. Green Building Council’s Leadership in

resulting in a significantly reduced carbon

Energy and Environmental Design (LEED), as

footprint. Schneider Electric employees moved

well as our own menu of proprietary green

to the new headquarters in time for its opening

practices that we have developed based on our

in March 2018.

efficient electrical and system design, energy-

in-house experience and expertise, to help our
clients get the most out of their buildings. These
practices include:
>> Making operational and energy efficiencies
to achieve leading green building standards
and certifications
>> Supporting planning and development of
renewable energy installations
>> Performing environmental risk assessments
and assisting in risk mitigation
>> Planning and implementing retrofits for
energy and water efficiencies
>> Providing technology solutions to monitor
and track resource consumption and
identify opportunities for improvement

As an added bonus, Schneider Electric’s
new headquarters building was awarded the
Building and Construction Authority (BCA)
Green Mark Platinum Award, the first office
building to be certified under the new BCA
guidelines in Singapore.
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HELPING ADOBE GO ABOVE AND BEYOND
With support from our teams at Cushman & Wakefield, Adobe became
one of the earliest adopters of the U.S. Green Building Council’s LEED
for Existing Buildings Operations & Maintenance (EBOM) rating system
over a decade ago. In 2018, we continued to partner with Adobe by
supporting the successful recertification of
five EBOM buildings in three cities at LEED
Platinum and Gold levels using the U.S.
Green Building Council’s latest innovation in
performance measurement, a tool known as
Arc.
In addition, our team at Adobe developed
a multi-year roadmap of energy efficiency
target proposals through 2025 that put

Arc is the U.S. Green Building Council’s
new, state-of-the-art digital platform
for measuring and tracking building
performance. Arc allows buildings and
spaces to compare performance metrics
across the globe and connect them to
green building strategies. LEED-certified
buildings can use Arc to improve and
benchmark with their peers.

Adobe on trajectory to achieve its target
of reducing greenhouse gas emissions. The
Cushman & Wakefield team applied predictive analytics to forecast
times of peak energy demand, and implemented optimization
measures to reduce emissions as well as energy costs.

GREEN APPLE AWARD FOR GREEN BUILDING
Cushman & Wakefield’s EMEA Energy, Infrastructure & Sustainability
team was presented with an International Green Apple Award for
Environmental Best Practice in
a ceremony at the UK Houses of
Parliament in November 2018.
The award recognizes our role in
the development and delivery of
the UK’s largest shopping center
solar photovoltaic (PV) project at
The Galleries Shopping Centre in
Tyne and Wear, England, owned
by M&G Real Estate. The 400kW system includes 1,317 individual PV panels, covering an area of
41,000 square feet on the shopping center’s roof. Generating around
315,000 kilowatt-hours (kWh) of electricity – enough to power 68
UK households for a year – the project saves around 165 metric tons
of CO2 emissions annually. Our teams delivered the development
work, financial modeling and project management. The project itself
also won a Green Apple award.
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REDUCING ELECTRICITY CONSUMPTION
In Washington D.C., Lafayette Centre, a three-building project
owned by Beacon Capital Partners (through an affiliate), saved
nearly 2 million kWh in 2018 compared to 2017 as a combined result
of Beacon’s conservation programs and Cushman & Wakefield’s
support in deploying energy conservation measures and increasing
building operating efficiency. Efforts included implementing low
or no-cost practices such
as comprehensive in-house
preventive maintenance,
making temperature
adjustments in line with daily
weather, performing afterhours inspections to identify
and correct unnecessary
equipment utility usage
and more. The objective
was to help the Lafayette Centre get the most from its existing
equipment and installations – proving that, with consistent, attentive
management of resources, major benefits can be achieved for
building owners and the planet.

ENHANCING THE WAY PEOPLE LIVE AND WORK
We know, both from our own research and from the demands
of our clients, that there is a growing emphasis on health and
wellbeing in the workplace.
Companies are spending
more than ever on wellness
programs for employees, and
for good reason. As we cited in
our Well Workplace Report,
an abundance of research
demonstrates links between
employee wellbeing and bottom
line financial outcomes, with
the cost-benefit ratio ranging from 2:3 to 1:10 – meaning for every $1
spent, an organization can expect to receive $10 in value back.
More than a fad, the growing interest in workplace wellbeing
represents a global socio-political shift of which Cushman &
Wakefield is at the forefront.
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Helping our clients get WELL

Joining forces with the Well Living Lab

Experts in our Sustainability Services Division

Cushman & Wakefield is dedicated to evolving

are WELL-accredited professionals, denoting

the built environment to best support human

expertise in the WELL Building Standard™ and

needs and enhancing the performance of

a commitment to advancing human health and

people in the workplace by making wellness a

wellness in buildings and communities. Several

priority.

are also faculty members and actively support
training programs, events and meetings to raise

As a Founding Alliance Member of the Well

awareness of the benefits of WELL Certification.

Living Lab, we support the advancement of
science to generate evidence-based findings

Additionally, as members of the Fitwel® Advisory

through human-centered research to be used

Council, we can also help our clients achieve

in practical ways to create healthier spaces

FitWel certification, which supports health

for people. Considering the average American

across a range of wellbeing categories.

spends 21 hours per day indoors – with a
large portion of that time being spent in the
office – partnering with the Well Living Lab is

The WELL Building Standard™ is
administered by the International
WELL Building Institute™ (IWBI™),
a public benefit corporation. The
standard addresses seven categories:
air, water, nutrition, light, fitness,
comfort and mind—all of which
are based on medical research
concerning how environments affect
human health.

instrumental in helping us access research that
can guide our clients to the best solutions for
their office and workspaces.
A collaboration of Delos and Mayo Clinic, the
Well Living Lab conducts scientific research
with human subjects in a simulated real-world
environment and shares practical findings that
can be applied to improving indoor spaces.
The lab’s staff is comprised of researchers and
scientists with a diverse range of expertise from
building, IT, engineering and human behavior.

“The reality is we live in a technology-enabled world that’s changing quickly. Partnering with an
esteemed facility like Well Living Lab helps us stay on top of trends in wellness and health and
cements our place as a true innovator and leader within this all-important space.”
Despina Katsikakis
Head of Occupier Business Performance

In 2018, we certified two Cushman & Wakefield offices to the WELL Standard.
Read more in the section: Engaging with employees on wellness and workplace safety.
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A NEW WELLBEING-ENABLED HQ FOR
DANONE IN EUROPE
In 2018, we were excited to support global food company
Danone in creating a sustainable, healthy workplace in line with
the company’s vision of “One Planet. One Health” for their global
headquarters in the Netherlands. The new office, comprised of
approximately 91,000 square feet, has achieved USGBC LEED
Gold and WELL Building Standard™ certifications, applying the
latest in workplace innovation. Having these certifications has
benefited 800+ employees based in the Netherlands by providing
an inspiring, inclusive and flexible environment that supports
collaboration and productivity. Features of the new workplace
design include:
>>Open, collaborative workspaces, giving freedom to work in
different ways or privately in a personal space
>>Alternative ergonomically-designed workstations with sitdown or stand-up desks, cycle stools and treadmill options
>>An abundance of vegetation, creating a living, breathing
environment
>>Mothers’ rooms and prayer rooms to meet the needs of
diverse individuals
>>Workout programs and recreational areas around the
building
>>Energy- and water-efficient appliances and fittings
Achieving this design and certifications required detailed
planning of all workplace conditions, including air and sound
quality, furniture styles, and all forms of mobility and accessibility
within the building.

“The link between work environment, health, wellbeing and
productivity is indisputable. We are seeing more companies
starting to realize the impact of integrating environmental and
wellbeing considerations into their office design. Inclusive,
flexible workplaces that respect individual preferences make
a big difference in how people can stay productive while
minimizing stress at work. We were proud to support Danone
in being a pioneer of healthy workplace design in Europe.”
Gerda Stelpstra, Associate Partner
Strategic Consulting, Global Occupier Services
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SMARTER WORKING IN MOSCOW
Cushman & Wakefield helped GSK, a large

where Cushman & Wakefield has many years of

pharmaceutical client, to implement a SMART-

experience and leading-edge expertise. Around

Working concept in its new office in Moscow,

the world, we help our clients achieve their

Russia. The change management project,

visions for new and inviting city centers, while

launched in 2017, focused not only on changing

optimizing sustainable urban development.

the layout of the office, but helping employees
find new ways
to collaborate.
Through 2018, our

A new sustainable neighborhood in
Bradford, UK

team educated
GSK staff on

In 2018, Bradford Council in the UK appointed

new open ways

Cushman & Wakefield to deliver a plan to

of working that

revitalize Bradford’s city center by constructing

are now being

a sustainable ‘City Village’ comprised of vibrant

implemented by

public spaces, approximately 1,000 new homes,

GSK globally. We

independent shops and businesses. Creating

accomplished this

this residential-led, mixed-use environment

by conducting anonymous surveys to analyze

will be a complex but extremely rewarding

employees’ changing attitudes towards the

challenge that

workplace and guiding GSK staff through

will transform

town hall meetings, trainings and weekly calls.

the center into a

Currently, the Moscow office is one of GSK’s

model of modern

most innovative spaces, where openness, brand

urban living,

culture and teamwork is encouraged.

bringing great
benefits to the

REVITALIZING URBAN CENTERS

city’s residents
and business
communities.

As populations continue to migrate to city

Several

environments, with global urbanization

concurrent plans

expected to reach 70% by 2050, we share a

have contributed

responsibility to help transform urban centers

to the overall

into attractive and efficient areas where people

development,

can feel good about how they are living and

including a new

working. The challenges of revitalizing city

4,000 capacity

centers and their suburbs include everything

events venue

from identifying new infrastructure needs,

and a high-

adopting smart technologies for efficiency and

quality office

safety, and constructing buildings that people

development.

will be happy to populate. Fortunately, this is
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“We are delighted to be
involved in implementing
this important mandate on
behalf of Bradford Council.
We aim to facilitate an
innovative approach to
placemaking to ensure
that the Council’s vision
of creating a revitalized,
sustainable community is
realized.”
Stephen Miles
Partner, Development and
Planning, UK

Regenerating London’s historic Coal
Drops Yard
In October 2018, the doors opened at Coal
Drops Yard, a new shopping destination
in London with 100,000 square feet of
shops, cafés, bars and restaurants at
the heart of King’s Cross – central
London’s most connected transport
hub. Every year, more than 200
million people pass through
King’s Cross, St Pancras and
Euston stations. Cushman
& Wakefield leveraged our
global network to introduce
a hand-picked group of
tenants to this exciting
development.
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OUR PEOPLE
BENEFIT
VALUING OUR PEOPLE
(401-1)

An ideas company is by definition a people
company. Technology supports us. Research
informs us. But insights and ideas? They come
from our people. The success of our firm is
truly driven by our approx. 51,000 people in 70
countries around the world who wake up each
morning inspired to exceed the expectations
of our colleagues and clients – and that is a
powerful force.
We work hard to create an engaging,
empowering and inclusive culture that
unleashes what’s possible in every person
at Cushman & Wakefield. We also invest
in the safety of
our facilities and
wellbeing of our

In 2018, our offices

people so they can

in India achieved the

do their best work

prestigious Great

and deliver the best

Place to Work®

solutions for our

certification.

clients.

“We have created an environment where
employees take pride in what they do. As a
leading firm in the industry, we believe a clear
focus on our people and culture is critical to our
collective success.”
Deepali Bhardwaj
Executive Director, Human Resources, India
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Our colleagues working together
in our Los Angeles office

Age
below 30
20%

Employees by
gender in 2018
Men
61%

Women
39%
Age
30-50
50%

(NDT: nondeclared or
transgender)

Employees by
age in 2018
Age
above 50
30%

NDT
0.03%

Asia Pacific
13%
EMEA
11%

Greater
China
15%

Employees by
geography
in 2018

Asia Pacific
16%
EMEA
9%
Americas
61%

Greater
China
8%

New hires by
geography
in 2018

Americas
67%
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THE VOICE OF CUSHMAN & WAKEFIELD
In 2018, we held our first-ever global engagement survey to better understand employees’
views about working at Cushman & Wakefield. The survey was offered in 15 different
languages and we received a global response rate of 52%, exceeding our expectations for
this first-time initiative.

When asked to describe our
company’s culture in three
to five words, employees’
responses included diverse,
professional, collaborative
and open.

OTHER RESULTS FROM OUR EMPLOYEE SURVEY:

91.8%

88.4%

86.3%

85.1%

confirmed “I feel like I really belong at
Cushman & Wakefield.”

confirmed “My direct manager treats
employees with respect.”

confirmed “My current responsibilities are
positioning me for further success within
Cushman & Wakefield.”

confirmed “I have confidence in the
decisions made by senior management.”
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INNOVATING THROUGH DIVERSITY AND INCLUSION (D&I)
(405-1)

To continue fostering an inclusive company culture that empowers our diverse workforce,
we maintain a variety of diversity and inclusion (D&I) initiatives, including:
>> Enforcing diverse hiring practices: All our recruitment staff are trained in diverse hiring
practices, and our standards require that all hiring for leadership roles must include at
least two diverse candidates.
>> Maintaining a D&I intranet site: Accessible to all colleagues, this internal site is a hub for
information about our D&I philosophy, leadership commitment, trainings, activities and
updates.
>> Engaging our workforce through Employee Resource Groups (ERGs): Our ERGs offer
an internal network for our employees to meet, engage with and learn from people of
different cultures, genders, sexual orientations and other common backgrounds.
>> Manager Development Program: Our “Building a Respectful & Inclusive Workplace”
training is offered to all managers in the Americas to increase awareness, personal
accountability and elimination of unconscious bias.
>> Measuring employee engagement: We regularly conduct surveys to gauge employee
satisfaction and engagement.
>> Observing diversity days and heritage months: Colleagues around the world celebrate
occasions such as Black History Month, International Women’s Day, Pride Month,
Hispanic Heritage Month, Veterans Day and more through ERG participation and local
offices events.

“A focus on diversity and inclusion isn’t
just the right thing to do—it’s the right
thing to do for our business. A more diverse
workforce reflects our clients, creates more
opportunities for innovation, and helps us
to better understand markets on local and
global levels.”

In 2018, to reinforce our
commitment to creating a safe,
inclusive work environment,
we developed the Global AntiHarassment and Anti-Discrimination
Policy.

Janice O’Neill
Global Head of Talent Management
and Diversity
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EMPLOYEE RESOURCE GROUPS (ERGs) LEADING D&I
Our teams around the world are championing workplace inclusion through ongoing
employee-led initiatives.

Women’s Integrated Network (WIN)
WIN’s mission is to develop and support women at Cushman &
Wakefield by providing a platform that values diverse perspectives
and leverages leadership skills to benefit WIN members, our clients
and the industry. In 2018, WIN expanded beyond North America with
new chapters in Sao Paolo, Melbourne and Singapore, and currently
has more than 2,400 active members globally. Last year, WIN piloted
its first annual nine-month mentoring program for high-potential,
mid-career women in North America that aimed to strengthen
Cushman & Wakefield’s culture as a great place for women to work,
advance, lead and influence. Twenty mentoring pairs completed the
program in this first cycle.

Blacks United in Leadership and Development (BUILD)
BUILD fosters the advancement of professionals who identify as
black or are of African descent. The group supports career and
leadership development, networking opportunities and community
service initiatives to help engage, attract and retain top talent at
Cushman & Wakefield.
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UNITY
UNITY’s mission is to increase visibility and provide an openminded support system for conducting business and addressing
the personal requirements of our lesbian, gay, bisexual, transgender,
queer/questioning and allies (LGBTQ+) community. The group
offers employee development, networking and community service
opportunities.

Veterans Initiative Program
Cushman & Wakefield partners with veterans’ organizations
and coalitions to develop best practices for hiring, retaining and
supporting veteran employees.

Cushman & Wakefield Future Leaders (CWFL)
CWFL’s mission is to create a network of rising professionals within
Cushman & Wakefield. CWFL fosters mentoring relationships
between members and senior professionals, organizes philanthropic
events for members so they understand the importance of corporate
responsibility, facilitates meaningful networking and provides access
to professional development and education programs.
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Cushman & Wakefield employees creating real estate
solutions to prepare our clients for what’s next
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In 2018, 42% of all our
global new hires were
women, 3% more than
the overall percentage
(39%) of women in the
company. In 2018, women
accounted for 35% of
leadership roles.

In addition to ERGs, we maintain
programs and initiatives at
the local level that support D&I.
For example, the Australia &
New Zealand Diversity & Inclusion
Network (ANZDIN) was formed in 2018
to advance a respectful, inclusive culture
which encourages growth to the fullest
potential for Cushman & Wakefield and
our people. ANZDIN has partnered with the
Diversity Council of Australia, an independent
not-for-profit workplace diversity advisor,
allowing Cushman & Wakefield to draw on
industry best practices, develop and contribute to
new initiatives, and continue to welcome a diverse
workplace.
Inspire is an EMEA-based D&I program dedicated to
respecting differences and the nurturing strengths of
each individual in our firm. INSPIRE has several committees
dedicated to D&I, including Gender, LGBTQ+, Mental &
Physical Wellbeing, Work/Life Solutions, Socio-Economic
backgrounds and Ethnicity & Culture.
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Celebrating International Women’s Day
While advancing women in our workplace is a
year-round aspiration, we take the opportunity
each year on March 8 to celebrate International
Women’s Day (IWD) in recognition of the social,
economic, cultural and political achievements of
women. Our offices around the world participate in
this global event each year.
In 2018, we invited all employees globally to
share their IWD stories in our #PressforProgress
social media campaign, and launched a dedicated
webpage showcasing stories, photos and videos
about the way we #PressforProgress.

HERE ARE SOME OF THE WAYS WE CELEBRATED
INTERNATIONAL WOMEN’S DAY AROUND THE WORLD IN 2018
Sweden Hosted a client
event focused on a
new workplace trends
report, Nordic Office –
a Preview of the Future.

Americas Several chapters of our
WIN hosted and volunteered at IWD
events, including a clothing drive by
the Chicago chapter, benefiting Dress
for Success, a nonprofit organization
that provides professional attire and
development services for women.
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UK Conducted online sessions
across numerous service lines as
well as a panel discussion about
“The Five Unanswered Questions
on Gender.”

Greater China Recognized
women’s contributions to the firm
and promoted the importance of
women’s health and well-being
through a series of interactive
workshops.

India Hosted a “Diversity Week”’
with various activities including a
women’s breakfast, fireside chat
about #PressforProgress and a
women’s leadership program to
celebrate diversity and inclusion.

APAC A number of our
colleagues from Singapore
to Japan hosted events
celebrating #PressforProgress
and its impact on our
business.

Australia Staff and clients held
a series of events under the
theme of #PressforProgress to
discuss careers, experiences
and more with leading women
in the business.
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Honoring our Veterans
We recognize the opportunity that veterans
bring as a skilled, quality talent pool for our
business. To that end, we engage in deliberate
outreach and apply supportive policies to
encourage our veterans to find a home at
Cushman & Wakefield. Our programs include:

LGBTQ+ inclusion
Cushman & Wakefield has established a
number of D&I initiatives, but we made
significant strides in our LGBTQ+ inclusion
efforts in 2018: our employee resource group
UNITY now has multiple chapters across the
U.S. and Canada, we strengthened employee

>> Maintaining our Veterans Initiative
Program, learn more here.

and management training around LGBTQ+

>> Participating in the Hiring our Heroes
(HOH) Corporate Fellowship Program,
which provides veterans, transitioning
service members and military spouses
with training and experience at Cushman
& Wakefield. In 2018, we announced a new
partnership with HOH where we provide
transitioning service members with training
and hands-on experience in the civilian
workforce at Cushman & Wakefield. Our
program includes 12 weeks of onsite,
on-the-job training with us and a goal of
subsequent full-time employment.

gender pronouns (for example: She/Her/Hers)

>> Partnering with the Veterans Job Mission,
Syracuse University’s Institute for Veterans
and Military Families and Operation Finally
Home.
>> Sharing Veterans’ Voices, a collection
of insights and wisdom from Cushman &
Wakefield’s veterans.
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diversity in the workplace, and we were among
the first in our industry to implement preferred
in our corporate email signatures across our
global platform.
In recognition of these efforts, we received
a perfect score of 100 on the Human Rights
Campaign Foundation’s Corporate Equality
Index, and qualified as a Best Place to Work for
LGBTQ Equality.
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Ongoing learning and development
(404-2)
Ongoing learning and development is critical to
helping our people not only maintain relevant
skills to adequately do their jobs, it also helps
them acquire new skills as market dynamics
change. We support a wide range of learning
programs through our global Learning and
Development (L&D) Group, while local teams
customize learning solutions to meet the needs
of their own people and markets through onthe-job assignments, mentoring, networking

Opportunities for people with
disabilities

and coaching. In North America, for example,
we run a custom in-house Associate Broker

In Australia, we maintain a partnership with

Development Program to help build the

Jobsupport, a specialist employment service

capabilities of our new brokers.

that helps people with an intellectual disability
find meaningful employment. We currently

In 2018, as part of our continued investment

have five employees through the Jobsupport

in developing our talent, we expanded the

program who manage our

availability of our global learning platform,

front-of-house facilities in our

Workday

Australian offices. Cushman &

Learning, to all

Wakefield’s growing partnership

employees globally

with Jobsupport demonstrates

with Workday

our commitment to diversity

access. Workday

and our vision of creating an

Learning is a vast

inclusive, skilled workforce.

online system
that combines

Additionally, our Cushman &

professional

Wakefield office in Brazil is

development and

committed to hiring a team that

training into a

includes employees with disabilities. In the

single intuitive application that works across

past, the Brazil office has received the Good

geographies and businesses. Required and

Practices for Employees with Disabilities Award

optional training is consolidated into this single

by the Brazilian State Secretariat for the Rights

platform, providing a one-stop-shop for all

of Persons with Disabilities.

Cushman & Wakefield training needs.
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Excellence Program for young
professionals in the Netherlands

Engaging with employees on wellness
and workplace safety

Real estate is our core business, and it’s
imperative that we ensure our people have the
necessary skills to excel in this field. Therefore,
in 2018, we launched an Excellence Program
for young professionals with a maximum of
three years work experience in real estate. Upon
reviewing the various applicants’ motivations for
entering the program, we selected and launched
the first cohort of participants in 2018.

Increasingly, wellness in the workplace has
become an imperative area of focus in creating
a healthy and engaged workforce. Colleagues
who are able to manage work and personal
priorities with minimal conflict are happier,
more productive and rarely absent due to
sickness. For Cushman & Wakefield, this means
undisrupted, positive service for our clients.
We support our employees as they manage
work-life responsibilities by providing flexible
work arrangements, paid time off for important
milestones such as the birth or adoption of a
child, and paid leave at more difficult times.
Employees can apply for up to 180 days of
sabbatical leave for personal reasons, which
may include health or study opportunities.
We also provide a comprehensive Employee
Assistance Program that provides childcare,
legal, financial, health and wellness support and
resources.

Internships in Russia
In 2018, Cushman & Wakefield provided
internships for six students from Russian
universities. For the second year running, we
successfully cooperated with Middlebury College
in Russia to provide students with an opportunity
to experience working in the Research & Insights
department of an international company to build
a deeper understanding of the real estate market.
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Addressing the skilled labor gap in
facility services
As a business employing thousands of
individuals in facility services, C&W Services
has invested in programs to address the
shortage of skilled labor in this sector, including
apprenticeships, scholarships, mentoring
programs, and engaging with social enterprises.
In 2018, through our existing relationship with
REDF, a venture philanthropy that invests
exclusively in social enterprises that employ and
empower people overcoming barriers to work,
we joined forces with Cara Chicago, a nonprofit
agency that seeks to take people out of poverty
by training them for and connecting them to
meaningful work. We launched our partnership
with Cara through a week-long C&W Services
training program, where eight Cara participants
learned to be safe, effective and professional

Executive Chairman & CEO Brett White speaking
to Cara training program participants
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facility services employees. We documented
the training in a three-minute video that gives
voice to the participants’ feelings about the
importance of autonomy, hope and change.
Watch the video of our training program with
Cara below.

Pioneers of the Green Mark
Certification in Singapore

WELL Certification at two of our own
buildings
Wellbeing also extends to the buildings in
which we work. In 2018, two of our U.S. office
locations, our Chicago global headquarters and
our Atlanta office, achieved WELL Certification
at the Silver level, awarded by the International
WELL Building InstituteTM. For several years, we
have been supporting our clients as they work
to achieve WELL Certification (see our section
on Enhancing the way people live and work),
and we are delighted to have now completed
our own first certifications, confirming to
our employees that their wellbeing is equally
important to us and our business.

In Singapore, the Building and Construction
Authority (BCA) partnered with the Health
Promotion Board (HPB) to develop a new
Green Mark scheme focusing on the health
and wellbeing of building occupants in green
offices, auditing aspects such as sustainable
design and management, as well as energy
and resource management. The scheme is a
culmination of extensive industry consultations
and pilot testing on projects involving more
than 150 building owners, landlords, facility
managers, interior design firms, industry
associations and other government agencies.
Engaged at an early stage in the pilot program
in 2018, C&W Services Singapore was among
the very first organizations to achieve
accreditation in early 2019 for the Chai Chee
Office, receiving the BCA-HPB Green Mark for
Healthier Workplaces Platinum Award.

WELL offers a framework for maximizing
health and wellbeing through design,
operations and Human Resources policies.
Both our offices earned high scores for air
and water quality, sit-stand workstations,
low-sugar food options and more.

“To achieve WELL Silver Certification at our Chicago and Atlanta offices, our teams focused
on enhancing employee health and wellbeing through the design, operations and HR policies.
Employee satisfaction in these WELL-certified spaces has been high with appreciation for the
improved air, water and light quality, ergonomic workstations, healthy food options and more.
We look forward to achieving additional certifications in 2019.”
Allison Kim, WELL Faculty, WELL AP, LEED AP, Fitwel Ambassador
Vice President, Sustainability and Wellness Services
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Prioritizing mental health
Around the world, we have gained greater
awareness of the challenges associated with
mental health and learned more about the
ways we can support our colleagues who
are affected by stress, anxiety, depression or
other factors affecting their mental wellbeing.
We have organized several programs and
activities to address mental health. In the
UK, for example, under the auspices of our
Inspire program, we held a second annual
Mental Awareness
Week in 2018,
providing lectures
Cushman &
and activities for
Wakefield is a
employees to
signatory to the
Time to Change
hear the personal
employer pledge
journeys of
to end the mental
colleagues who have
health stigma.
overcome mental
wellness challenges.

C&W Services Singapore participates
annually in World Mental Health Day. In
2018, the Singapore office developed and
issued to all colleagues a Safety Alert on
Mental Wellness at the Workplace, raising
awareness and offering supportive tips to
strengthen mental resilience.
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“It is vitally important that we support
our colleagues when they need it. We
must learn to recognize when we can
help. This starts by creating an inclusive
environment where everyone can speak
up about the challenges they face.”
Prina Shah
Partner, Valuation & Advisory
UK & Head of Wellbeing (Inspire)

Workplace safety as a culture
We believe that our colleagues have a right
Our 360° Health, Safety, Security and
to a safe workplace that protects them from
Environment (HSSE) Model is based on
safety risks and hazards. At the
shared responsibility, collaboration
same time, they also have a
and accountable leadership. Led by
responsibility to perform their
a global HSSE team, in line with our
In 2018, four of
work safely, observing all safety
global HSSE policies, we strive for
our five regions
policies and procedures, and
continuous improvement in safety
achieved a
speaking up to ensure potential
performance by maintaining regular
significant
safety hazards are identified
reduction in
communications with all colleagues
injury rates.
and eliminated. Cushman &
and making safety resources easily
Wakefield is committed to acting
in accordance with all applicable
safety laws, regulations and our own stringent
safety standards in all of our locations around
the globe.

accessible to employees through
a single online global platform.
Additionally, regular hazard identification and
risk assessments are performed at our sites
each year.
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(403-2)

Total Recordable
Case Frequency Rate (TRCFR)

Lost Time Injury Frequency Rate
(LTIFR)

Note: In 2018, we converted our TRCFR and LCIFR safety
reporting to a denominator of 200,000 hours of work, in line
with OHSAS, instead of 1 million hours. Data for prior years
has been restated accordingly. Data includes both direct
employees and contractors. Workplace recordable injuries/
illnesses are Lost Time Injuries (LTIs) + Medical Treatment
Injuries (MTIs).

In India, in 2018, we achieved 27,354,478 injury-free
work hours and were delighted to be recognized
with 26 health and safety awards from clients.
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Cushman & Wakefield sites in
more than seven countries are
certified to Occupational Health
& Safety Management Systems
Standard OHSAS 18001, while
other sites establish equivalent
standards internally or are
planning certification.
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OUR COMMUNITIES BENEFIT
PROMOTING COMMUNITY SOLIDARITY
(413-1)

Around the world, we engage in our
communities to improve the quality of life and
reinforce our deep connections to our local cities
and neighborhoods. Although our business is
about real estate, our hearts are with the people
who live and work in our communities, and we
aim to make a tangible positive impact wherever
we have a footprint. Our engagement takes
different forms and focus around the world,
partnering with local nonprofits or community
organizations for amplified impact.
Throughout our long history, our culture of
local community service and engagement
has included support for many organizations,
including Boys & Girls Clubs of America,
Covenant House, Girl Scouts of America, Habitat
for Humanity, and Ronald McDonald House,
to name just a few. In 2018, we formalized
our commitment in the U.S. through our new
Cushman & Wakefield Charitable Foundation,
providing a more focused and formal channel of
strategic philanthropic support. Local initiatives
will still continue around the world.

Primary focus areas of our Charitable
Foundation:
• STEAM (Science, Technology,
Engineering, Arts and Math)
education
• Affordable housing and the
prevention of homelessness
• After-school enrichment programs
for underserved or at-risk youth
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Also in 2018, we announced a new Volunteer

Our new Global Charitable Contributions and

Time Policy, which allows employees to

Sponsorships Policy outlines our approach

use up to two additional days of paid time

to being a good corporate citizen. We never

off each year to volunteer for accredited

offer or accept gifts, payments or hospitality

charitable organizations. The policy creates

to encourage or reward a decision. The policy

new opportunities for employees to volunteer,

is a key part of our anti-bribery and corruption

empowering our people to engage in service

program and supports our global giving in a

that is meaningful to them. The policy currently

responsible manner. Read more in this section:

applies to U.S. employees who work at least 20

Upholding Compliance, Ethics and Anti-

hours per work and have been employed with

Corruption.

our company for at least six months.

“Giving our time, talent and resources
to enhance communities and the lives
of those less fortunate is at the heart
of our culture. We’re proud to offer the
Volunteer Time Policy to our employees
as a way of enhancing our firm’s efforts
in making a positive impact on the
world around us, one community at a
time.”
Michelle Hay
Chief Human Resources Officer
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SNAPSHOTS OF OUR COMMUNITY ENGAGEMENT
AROUND THE WORLD IN 2018
AMERICAS
U.S.
Cushman & Wakefield was proud to engage with and
sponsor the 2018 Hugh O’Brian Youth (HOBY) World
Leadership Congress that brought together 420 high
school students from 14 countries for a week-long
leadership development program at Loyola University in
Chicago. HOBY is America’s foremost youth leadership
organization with a long history of successfully
motivating young people to develop into outstanding
leaders. As part of our involvement at the Congress, we
hosted students and volunteers for dinner, as well as a
fundraising reception in support of scholarships for the
World Leadership Congress. Cushman & Wakefield had 17
executives participate in the Mentor Mingle event, giving
students the opportunity for small group discussions
around education, careers and service goals.

“By supporting HOBY, we are investing in the
futures of brilliant young people who are leading
positive change in their communities. We’re also
able to provide students valuable insight into how
a large, global company operates and give them the
opportunity to learn about our corporate values
and ethics, environmental impact and community
involvement.”
Shawn Mobley
Chief Executive Officer, Americas
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U.S.
In May 2018, Cushman & Wakefield participated
in the 21st Annual Race for Hope 5K Run/Walk
at Freedom Plaza in Washington, D.C. The race
brought together 10,000 brain cancer advocates,
raising more than $1.7 million to benefit Accelerate
Brain Cancer Cure (ABC2) and the National Brain
Tumor Society (NBTS). Since its inception 21 years
ago, the Race for Hope – D.C. has raised more
than $30 million for brain tumor research and
support for those affected by the disease. This year,
Cushman & Wakefield’s office in Washington D.C.
raised $122,000.

“Our team has been a sponsor of the Washington, D.C. Race for Hope for the past two decades
and it’s been a great privilege to support such a meaningful cause throughout the years. Since
joining the fight in 1999, we have been committed to making a difference and will continue to
dedicate our resources in finding a cure to help those affected by brain cancer.”
Peter Carroccio
Managing Principal of Washington, D.C. Metro Region
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APAC
SINGAPORE
Colleagues Ming Lee Chua and Siewkoon Yuin
participated in the Hair for Hope fundraising
event in July 2018
organized by the
Children’s Cancer
Foundation
(CCF) in
Singapore. Hair
for Hope is CCF’s
annual headshaving event in Singapore which aims to raise
funds and awareness of childhood cancer.

“I decided to shave my hair at the Hair for Hope
fundraising event as a way to show my support of all
patients, especially children, who endure the tough
journey of recovery from cancer. CSR is not a talkonly agenda – it starts with our own actions, and I
hope by doing this I can inspire others to support
this cause as well.”
Ming Lee Chua, Managing Director & Head of
Account Management & Services Lines
Global Occupier Services, APAC

CHINA
In 2018, our employees and leaders throughout
Greater China participated in charity runs to
raise awareness around a variety of pressing
social, environmental, and economic issues.
The charity runs which took place in Shanghai,
Tianjin, Hangzhou, Wuhan, Chongqing,
Shenzhen, and Hong Kong helped raise
hundreds of thousands of dollars for issues
such as poverty, health care, and environmental
sustainability.
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AUSTRALIA
In 2018, Cushman & Wakefield was the Access
and Inclusion Partner for Vivid Sydney, Light,
Music & Ideas Festival, for the second year in a
row. We pulled out all the stops: contributing
150 Cushman
& Wakefield
staff volunteers,
sponsoring
three private
tours for special
needs schools,
and hosting
an art show
by Digby Webster, a Sydney-based artist with
Down syndrome. We also provided funding for
ramps, accessible viewing areas and facilities,
dedicated pick-up and drop-off zones and
accessible signage and audio descriptions.
Additionally, we collaborated with other likeminded organizations to build a playground
for children with a disability or special need, a
first in the festival’s 10-year history. The goal
was to create an area where all children could
play, participate and belong, no matter their
level of ability. More than 60,000 people visited
the playground which was created based on
universal design principles.
Watch the story of Tumbalong Lights at Vivid
Sydney 2018 below.

“We are excited to play a small part in helping break the barriers of social exclusion by bringing
the public a unique, inclusive playground; a place where everybody, no matter their level of
ability, can experience the magic of Vivid Sydney.”
James Patterson
Chief Executive, Australia & New Zealand

EMEA
UK
Colleagues in the UK are regular participants in a range of fundraising events to support
different charitable causes. Funds raised are mostly matched by Cushman & Wakefield. In
2018, for example, notable events included the Kayak Attack in which over 100 colleagues
from London Markets participated in a
13-mile kayak challenge along London’s
historic canal network which raised
almost $200,000 for two charities,
while another 100 members of our
teams in Scotland took part in our
third annual Rob Worboys challenge, a
climbing and cycling event supporting
three charities with a target of raising
almost $300,000.
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THE ENVIRONMENT BENEFITS
COMMITTING TO ENVIRONMENTAL STEWARDSHIP
Cushman & Wakefield is committed to being a responsible steward of the environment,
conducting our operations and delivering our services with the highest standard of
environmental care and social responsibility. See our Global Environmental Policy here.

Climate and energy performance
(305-1, 305-2, 305-3, 305-4)
We support global efforts to mitigate the effects
of climate change and strive to maintain the
lowest possible levels of energy consumption
and resulting greenhouse gas emissions (GHG)
in our offices and activities.
We generate direct emissions (Scope 1) through
stationary and mobile fuel combustion and
indirect emissions (Scope 2) through purchased
electricity at our office facilities. In the past four
years, while our global footprint has grown as
we have expanded our business internationally,
we have significantly improved our energy
and emissions efficiency through ongoing
improvements in energy controls, installation
of energy-efficient appliances, and employee
education and behavioral change.
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We achieved a
26% reduction
in global
GHG emissions
(Scope 1 & 2)
per $billion
revenue between
2017 and 2018

We achieved a
5% reduction
in global
GHG emissions
(Scope 3)
per $billion
revenue between
2017 and 2018

Additionally, we generate GHG emissions
through employee business travel and certain
distribution losses in fuel- and energy-related
activities (Scope 3). Continued efforts to
reduce business travel through use of virtual
meeting platforms and deployment of local
teams in our international markets yielded
further improvements in our Scope 3 emissions
performance.

GREENHOUSE GAS EMISSIONS 2017-2018
GHG emissions
(Scope 1 & 2) tons CO2e

6,270

GHG emissions
(Scope3) tons CO2e
43,261

37,803

4,610

2017

2018

27,000

19,987

16,261

17,816

2017
Scope 1

GHG emissions (Scope 1 & 2) tons
CO2e per $bn revenue

Total

GHG emissions (Scope 3) tons
CO2e per $bn revenue

2,107

2017

2018
Scope 2

16,414

2,002

14,536

2018

2017

2018

Notes to emissions reporting:
• We calculate our greenhouse gas emissions inventory in accordance with the GHG Protocol Corporate
Accounting Standard using an operational control boundary. Scope 1 and Scope 2 emissions from all
global owned and leased facilities worldwide are included in our inventory. Energy consumption is
estimated for leased facilities where we do not have access to actual metered energy consumption data.
• We measure and report our Scope 3 emissions from business travel, transmission and distribution
losses.
• Emission factor sources include: U.S. EPA Emission Factor Hub, March 2018, U.S. Electricity: Year 2016
eGRID Subregion Emission Factors (eGRID 2016, February 2018), International Electricity: Year 2011
factors from “CO2 Emissions from Fuel Combustion (2013 Edition)”, IEA, Paris
• Adjustments were made to 2017 reported data following correction of minor discrepancies in fuel
accounting from 2017.
• Scope 1 emissions include natural gas and transportation fuels.

As shown above, we saw a 13% reduction in absolute GHG emissions (Scope 1 & 2) due to
reduction initiatives, including real estate consolidation at our facilities. Scope 1 emissions show
an increase across our portfolio due to improved methodology and data quality for stationary
combustion in leased office space.
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ENSURING ETHICAL SUPPLIER RELATIONSHIPS
(102-9, 414-1)

Our global supply chain is made up of thousands of suppliers and vendors of goods,
services and equipment for our primarily office-based operations, supporting our facilities
management activities through C&W Services. Due to the nature of these operations, most of
our procurement is local.
We aim to engage with suppliers that are aligned with our values and principles and uphold
high standards of business integrity and ethical conduct. This is important for our clients,
who are increasingly demanding transparency about our supply chain activity, and minimizes
risk to our business. We engage with our strategic suppliers on matters relating to social and
environmental sustainability, ensuring they understand our Global Vendor / Supplier Integrity
Policy, which sets out our expectations in the areas of business integrity, labor practices,
health and safety, environmental management, and anti-corruption and anti-bribery. In 2018,
all new suppliers were screened for social standards through confirmation of compliance with
our Global Vendor / Supplier Integrity Policy.

Encouraging diverse suppliers
A key element of maintaining an ethical supply base is our focus on inclusion. Our Supplier
Diversity Program aims to improve diversity across the Cushman & Wakefield supply chain
and is based on five key elements:
>> Supplier identification

>> Outreach

>> Performance management

>> Continuous improvement

>> Development & mentoring

In 2018, we completed a first-ever analysis of our supply chain to understand the degree in
which we are engaging diverse suppliers by category and spend.

In 2018, we spent more than $43 million with more than 8,600 diverse suppliers in the U.S.
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Diverse supplier spend by number
of suppliers in 2018 (U.S.)

DiverseClassified
25%
DiverseCertified
27%

Small
Business
48%

Diverse supplier spend by
spend in 2018 (U.S.)

DiverseClassified
31%

Small
Business
38%

DiverseCertified
31%

Definitions:
>> Diverse - Certified: Businesses that are certified in any Diversity Category by a certifying agency
that has issued a certification to the supplier.
>> Diverse - Classified: Businesses that are not certified in any Diversity Category by a certifying
agency and are Classified only (self-reported/self-certified).
>> Small Business: Businesses that have no identified Diversity Category in the CVM Master
Database and are listed as only a Small Business.
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WORKING WITH INTEGRITY
UPHOLDING COMPLIANCE, ETHICS AND ANTI-CORRUPTION
As one of the world’s leading commercial real estate services firms, we hold ourselves to the
highest standards of corporate integrity and strive to create a culture in which everyone acts
out of personal accountability for protecting our business, our reputation, our commitments
to our Board of Directors, our clients and all those we serve. We aim to uphold all applicable
laws and regulations affecting our business around the world without exception and to uphold
our own standards of ethical behavior. By protecting our industry-leading reputation, built over
more than 100 years of working to robust standards of compliance, ethics and anti-bribery and
corruption, we are positioned to help our clients achieve what’s next.
Our global Ethics and Compliance program is led by our Chief Ethics & Compliance Officer and
supported by regional compliance professionals across the globe.

Ethical policies and practices

Maintaining robust compliance

Our Global Code of Business Conduct,

In order to provide instruction on how to conduct

published in several languages, defines the

ourselves in an ethical manner and according

conduct expected of all officers and employees

to law, we maintain several global compliance

of the company. Annual online training and

policies. In 2018, we supplemented these with

certification to the Global Code of Business

additional policies governing how we conduct

Conduct is mandatory for all employees. The

ourselves in different trading scenarios and

Code is updated annually, taking into account

business relationships. Throughout the year, we

new considerations that arise during the year.

engaged all relevant employees in training on

In 2018, for example, minor adjustments were

these new policies, in addition to ongoing training

made to accommodate new language relating

in all areas of compliance.

to insider trading to align our Code with
expectations of Cushman & Wakefield as a

To monitor compliance and identify gaps, we

newly publicly-listed company.

conduct periodic audits and risk assessments of
our activities and controls in targeted countries.
In 2018, we created a Compliance Risk Assurance
Committee with specific focus on ensuring
corruption and bribery risks are identified and
mitigated.
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GLOBAL ETHICS AND COMPLIANCE POLICIES IN PLACE AT CUSHMAN & WAKEFIELD
>>
>>
>>
>>
>>
>>
>>
>>

Code of Business Conduct
Anti-Bribery and Corruption Policy
Economic Sanctions Policy
Vendor/Supplier Integrity Policy
Conflicts of Interest Policy
Due Diligence Policy
Whistleblower Policy
Client Third Party Privacy Confidentiality
Policy

NEW POLICIES ADDED IN 2018

>> Charitable Contributions and
Sponsorships Policy
>> Insider Trading Policy
>> Global Code of Business Conduct for
Members of the Board of Directors
>> Policy Concerning Related Third-Party
Transactions

“As Cushman & Wakefield continues to grow, one of our top priorities is continuing to ensure
that ethical and legal business practices are instilled in our operations across the firm. Since
becoming a public company, we’ve put in place additional policies and standards into our
existing ethics and compliance framework to meet the demands of our stakeholders, and
to continue to protect our people, clients, shareholders and reputation as a leader in the
industry.”
Maria D’Avanzo
Chief Ethics and Compliance Officer

Reporting misconduct

Enhancing data privacy

We encourage a culture where employees
are empowered to speak up to address
potential breaches of compliance or expected
ethical conduct. We urge employees to
report concerns and do not tolerate acts of
retaliation against those who do. Confidential
reports can be made to local management,
a regional legal or compliance officer, human
resources managers or through our global 24/7
multilingual Ethics Hotline.

In 2018, we appointed a General Data
Protection Regulation (GDPR) Project Manager
in our EMEA region business region and rolled
out comprehensive training for all relevant
business teams. To further enhance our existing
structure and systems to maintain data privacy,
we hired a new Data Privacy Manager in early
2019.
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ABOUT THIS REPORT
(102-46, 102-53, 102-54, 102-56)

This is our annual Corporate Social Responsibility Report, covering our global activities during
2018 with our 2017 report as the baseline. It’s how we put our people and our clients at the
center of what’s next while operating responsibly towards all our stakeholders. This report
has been prepared in accordance with the GRI Standards: Core option.
In preparing this report, we have applied the GRI Reporting Principles for defining
report content as well as quality. In this way, we believe we present both relevant and
balanced information that is useful to all stakeholders.
As we continue our reporting journey, we expect to shape our data-collection
processes and CSR strategic focus areas to enable us to apply the GRI
Standards in future reports. The information in this report includes quantitative
data and examples of practice from the calendar year 2018, covering all our
operations around the globe. This report has not been externally assured
but has been subject to rigorous internal reviews and checks.
All monetary figures are expressed in U.S. dollars.
This report, and past reports, are available online at:
www.cushmanwakefield.com/en/about-us/corporate-socialresponsibility
We welcome your comments, queries and feedback.
Please reach out to:
Maria D’Avanzo
Chief Ethics and Compliance Officer
+1 212 841 7605
maria.davanzo@cushwake.com
Haley Freidlich
Corporate Relations and Policy Manager
+1 312 424 8078
haley.friedlich@cushwake.com
We look forward to hearing from you.
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Forward Looking Statements
This report may contain forward-looking statements, which rely on a number of estimates,
projections and assumptions concerning future events. Should any such estimates, projections
and assumptions or other uncertainties and factors materialize in ways that Cushman &
Wakefield did not expect, there is no guarantee of future performance and the actual results
could differ materially from the forward-looking statements in this report. Please refer to
our most recent quarterly report filed on Form 10-Q, and our most recent annual report filed
on Form 10-K, and in particular any discussion of risk factors or forward-looking statements
therein, which are available on the SEC’s website (www. sec.gov), for a full discussion of the
risks and other factors that may impact any forward-looking statements that may be included
in this report. Except to the extent required by applicable securities laws, we undertake no
obligation to update or publicly revise any of the forward-looking statements that may be
included here.
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GRI CONTENT INDEX
(102-55)

GRI 102: General Disclosures 2016

Page/Response

102-1

Name of the organization

Page 6

102-2

Activities, products, and services

Pages 6-7

102-3

Location of headquarters

Page 6

102-4

Location of operations

Page 6

102-5

Ownership and legal form

Page 6

102-6

Markets served

Page 6

102-7

Scale of the organization

Page 6

102-8

Information on employees

Page 64

102-9

Supply chain

Page 56

102-10

Significant changes

Page 6 (IPO)

102-11

Precautionary principle

We support the precautionary approach first
introduced in the United Nations in Principle
15 of ‘The Rio Declaration on Environment
and Development’ and act to protect against
environmental degradation where full
scientific certainty does not exist.
See our Environmental Policy

102-12

External initiatives

Page 14

102-13

Membership of associations

Page 19

102-14

Statement from senior manager

Page 4

102-16

Values, principles, standards

Page 10

102-18

Governance structure

Page 8

102-40

List of stakeholder groups

Pages 8-9

102-41

Collective bargaining agreements

35% of global employees

102-42

Identifying and selecting stakeholders

Pages 8-9

102-43

Stakeholder engagement

Pages 8-9

102-44

Key topics and concerns raised

Pages 8-9

102-45

Entities included

See our Form 10-K for 2018, page 33

102-46

Report content and topic Boundaries

Page 60

102-47

List of material topics

Page 14

102-48

Restatements of information

As noted in each section

102-49

Changes in reporting

None

102-50

Reporting period

Calendar year 2018

102-51

Date of most recent report

2017

102-52

Reporting cycle

Annual

102-53

Contact point

Page 60

102-54

Reporting in accordance with the GRI Standards

Page 60

102-55

GRI content index

Page 62

102-56

External assurance

Page 60
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Material
Topic

Standard

Disclosure

Page

Creating the
future of real
estate

GRI 203:
Indirect Economic
Impacts 2016

203-2

Significant indirect
economic impacts

101-1 - 101-3: Page 16
203-2: Pages 16-27

Valuing our
people

GRI 401:
Employment 2016

401-1

New employee hires and
employee turnover

101-1 - 101-3: Page 28
401-1: Page 66

GRI 404: Training
and Education 2016

404-2

Programs for upgrading
employee skills and
transition assistance
programs

101-1 - 101-3: Page 40
404-2: Page 40

404-3

Performance reviews

101-1 - 101-3: Page 40
404-3: page 67

GRI 403:
Occupational
Health and Safety
2016

403-2

Types of injury and rates
of injury, occupational
diseases, lost days,
and absenteeism, and
number of work-related
fatalities

101-1 - 101-3: Page 45
403-2: page 46

Innovating
through
diversity

GRI 405: Diversity
and Equal
Opportunity 2016

405-1

Diversity of governance
bodies and employees

101-1 - 101-3: Page 31
405-1: Page 67

Promoting
community
solidarity

GRI 413: Local
Communities 2016

413-1

Operations with
local community
engagement, impact
assessments, and
development programs

101-1 - 101-3: Page 48
413-1: Page 49-53

Ensuring
ethical supplier
relationships

GRI 414:
Supplier Social
Assessment 2016

414-1

New suppliers that were
screened using social
criteria

101-1 - 101-3: Page 56
414-1: Page 56

Committing to
environmental
stewardship

GRI 305: Emissions
2016

305-1

Direct (Scope 1) GHG
emissions

101-1 - 103-1: Page 54
305-1: Page 55

305-2

Energy indirect (Scope
2) GHG emissions

101-1 - 103-1: Page 54
305-2: Page 55

305-3

Other indirect (Scope 3)
GHG emissions

101-1 - 103-1: Page 54
305-3: Page 55

305-4

GHG emissions intensity

101-1 - 103-1: Page 54
305-4: Page 55

205-1

Operations assessed
for risks related to
corruption

101-1 - 101-3: Page 58
201-5: Page 65

Upholding
compliance,
ethics and anticorruption

GRI 205: Anticorruption 2016

Omissions

Breakdown by
gender and level not
available

Percentage of
operations not
available
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102-8 Information on employees
Employees by geography

2015

2016

2017

2018

27,332

27,993

28,534

30,987

Asia Pacific

6,827

6,984

6,921

6,900

EMEA

5,199

4,885

5,314

5,464

2,502

2,331

2,753

2,921

41,860

42,193

43,522

46,272

Americas

Greater China
TOTAL

Employees by
geography and
gender
Americas
Asia Pacific
EMEA
Greater China
TOTAL
GRAND TOTAL

2015
Women

Men

2016
NDT

Women

Men

2017
NDT

Women

Men

2018
NDT

Women

Men

NDT

10,205

16,766

361

10,449

17,261

283

10,611

17,434

489

12,003

18,975

9

1,627

5,151

49

1,686

5,297

1

1,743

5,178

0

1,772

5,128

0

2,448

2,688

63

2,280

2,597

8

2,475

2,835

4

2,533

2,928

3

1,315

1,159

28

1,225

1,090

16

1,491

1,261

1

1,649

1272

0

15,595

25,764

501

15,640

26,245

308

16,320

26,708

494

17,957

28,303

12

41,860

42,193

43,522

46,272

Notes:
• Represents total headcount for permanent and fixed term contract employees at year-end. Fixed term
contract employees receive similar benefits to permanent contract employees. In 2018, the total number of
fixed term employees was 1,022.
• Excludes temporary employees on contracts that do not include employee benefits. In 2018, the total 		
number of temporary employees was 640.
• Excludes employees who are not tracked in our HRIS. In 2018, this represented 4,654 employees in China 		
bringing our overall total headcount to 50,926 at the end of 2018.
• Excludes 139 student interns who were employed in different geographies throughout the year.
• All employee data is based on our HRIS-tracked employees.
• NDT refers to employees non-declaring gender or identifying as transgender.
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GRI 205: Anti-corruption
205-1 Operations assessed for risks related to corruption
Our business activities are subject to a number of laws that prohibit various forms of
corruption, including local laws that prohibit both commercial and governmental bribery
and anti-bribery laws that have a global reach, such as the FCPA and the UK Bribery Act.
Additionally, our business activities are subject to various economic and trade sanctions
programs and import and export control laws, including (without limitation) the economic
sanctions rules and regulations administered by the U.S. Treasury Department’s Office of
Foreign Assets Control (“OFAC”), which prohibit or restrict transactions or dealings with
specified countries and territories, their governments, and-in certain circumstances, their
nationals, as well as with individuals and entities that are targeted by list-based sanctions
programs.
We maintain written policies and procedures and implement anticorruption and anti-money
laundering compliance programs, as well as programs designed to enable us to comply with
applicable economic and trade sanctions programs and import and export control laws
(“Compliance Programs”).
Through our Enterprise Risk Management Program, we maintain a systematic, disciplined
approach to evaluating and improving the effectiveness of governance, internal controls and
risk management processes throughout our global operations. We carry out annual Global
Enterprise Risk Assessments which include corruption risk. In 2018, key risks included the
need to reinforce ongoing vigilance in complying with the U.S. Foreign Corrupt Practices
Act (the “FCPA”), the UK Bribery Act and other anti-bribery, anti-money laundering and
corruption laws.
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GRI 401: Employment
401-1 New employee hires and employee turnover

New hires and turnover by gender

New hires
Number

Leavers
Rate

Number

Rate

Women

6,889

15%

5,446

12%

Men

9,433

20%

8,174

18%

11

0%

5

0%

16,333

35%

13,625

29%

Non declared or transgender
Overall

New hires and turnover by age
Below age 30

New hires
Number

Leavers
Rate

Number

Rate

5,885

13%

5,369

12%

Age 30 - 50

7,251

16%

6,072

13%

Above age 50

3,197

7%

2,184

5%

16,333

35%

13,625

29%

Overall

New hires and turnover by geography

New hires
Number

Leavers
Rate

Number

Rate

Americas

10,961

24%

8,879

19%

Asia Pacific

2,563

6%

2,435

5%

EMEA

1,543

3%

1,345

3%

Greater China

1,266

3%

966

2%

16,333

35%

13,625

29%

Overall

Notes:
• Represents all employees excluding 4,654 employees in China not currently tracked in our HRIS.
• NDT refers to employees non-declaring gender or identifying as transgender.
• Turnover represents the number of leavers during the year as a proportion of the total number of
employees at year-end.
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GRI 404: Training and Education
404-3 Performance reviews
63% of employees received a regular career and performance review in 2018.
This data is not available by gender or employee level at this time.

GRI 405: Diversity and Equal Opportunity
405-1 Diversity of governance bodies and employees
Diversity by level, age
and gender

Total
population

Women

Men

NDT

Age
below 30

Age
30-50

Age
above 50

Board of Directors

10

40%

60%

0%

0%

40%

60%

Executives

15

7%

93%

0%

0%

33%

67%

6,454

35%

65%

0%

4%

61%

35%

39,803

39%

61%

0%

23%

48%

29%

Managers
Non-managers
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About Cushman & Wakefield
Cushman & Wakefield (NYSE: CWK) is a leading global real
estate services firm that delivers exceptional value for real
estate occupiers and owners. Cushman & Wakefield is among
the largest real estate services firms with approximately 51,000
employees in 400 offices and 70 countries. In 2018, the firm had
revenue of $8.2 billion across core services of property, facilities
and project management, leasing, capital markets, valuation and
other services. To learn more, visit www.cushmanwakefield.com or
follow @CushWake on Twitter.

